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Introduction

First things first.
Our identity system is a way of communicating brand unity 

in all applications across our platform. It aims to connect 

various elements in a way that reinforces the strength of the 

NAI Global brand. When used correctly in communications, 

our identity system will project the energy and essence of our 

business to internal and external audiences – now and in the 

future.

The power and effectiveness of our brand relies on its proper 

and consistent implementation. It is one of the organization’s 

most valuable assets. Building and protecting the brand by 

respecting and adhering to our standards is everyone’s job.

These brand standards take you step by step through our 

commitment to the brand strategy, the brand architecture, 

and to NAI’s brand management.
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Brand matters.
Brand matters to clients looking for services 

and partners they can count on. It also makes 

a big difference to the most talented real estate 

professionals. Studies consistently show that strong 

brands can help a company grow market share and 

become more competitive in the marketplace.

But what is this thing called “brand?” When people 

hear the word, they often think first about the company 

name, logo and advertising slogans. All those things 

are important, of course. But when we talk about brand 

in today’s NAI, we’re really talking about all the factors 

that come together to form our image and reputation.

Our brand signifies a unified and consistent image of 

who we are to the world. It conveys our leadership 

position to audiences worldwide and reinforces our 

characteristics of expertise, collaboration, dedication 

and global diversity. It represents the spirit of our 

company and clearly communicates our creative, 

intelligent and innovative approach to our industry.
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Logo
NAI’s logo is the visual cornerstone of the brand and helps to 

communicate our focus and vision. We need to protect it by ensuring 

that it is always properly reproduced. 

• Whenever possible, the logo should be reproduced in three colors 

—  

PMS 1797, PMS Cool Gray 10 and Black. Fig. 01A

• Where a two-color (PMS 1797 & Black) must be used, use a  

70% Black for the Member Name instead of PMS Cool Gray 10. Fig. 

01B

• For a single-color (Black) logo use the above values for the 

Member Name and replace the stylized “A” with 50% Black. Fig. 01C

• The reversed-out logo is for use on dark backgrounds or as an 

overlay on photograph where its legibility is not impacted. Fig. 01D 

The 2-color reverse logo should be phased out. 

• If you are placing the logo on an already determined background 

such as a shirt, plaque or hat, please try to select a neutral 

background such as gray or light blue.

• Maximum length of a firm name cannot exceed the invisible box 

shown. After 13 characters a name will have to be displayed as a 

stacked logo. Fig. 01F

• For a Stacked Logo the firm name needs to split to 2-lines, and still 

follow the same rules as the height of the firm name in comparison 

to the “I” in the NAI. Fig. 01G

Logo Clearspace

Maintaining clearspace around the logo ensures that it is always visible 

and legible. The more space around the logo, the more prominent it 

will be. No other design elements, words or pictures should be placed 

in this area. 

• Logo Clearspace is equal to one-half the Cap Height of the 

letter “N”. Fig. 01E

• The top measurement is from the pinnacle of the Stylized “A”. 

• The bottom measurement is from the baseline. It is not measured 

from the descender height (note the “p” in the example at left.). 
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Figure 01A

Full Color Logo Black PMS 1797 PMS Cool Gray 10

Figure 01E 

Logo Clearspace

Figure 01B

2-Color Logo

Figure 01D

Reversed Logo

Figure 01C

1-Color Logo
Black 50% Black 70% Black
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Figure 01F 

Length of Logo
A firm name must fit within this invisible box  
with a maximum amount of characters of 13. 

Figure 01G 

Stacked Logo



Thoughtful typography plays an important role in effective 

communications. Using the correct typeface will help to reinforce an 

impression of consistency, professionalism and quality.

Primary Typeface

• Our primary typeface is Helvetica Neue. Fig. 01A  The primary font for 

setting body copy should be Helvetica Neue 45 Light Regular. For 

slight emphasis, use 55 Roman; for major emphasis use 65 Medium 

or 75 bold. Weights above this should be avoided.

• The larger the type (like the “Typography” headline above), the thinner 

the type; in this case, “Typography” is set in 25 Ultra Light. (Notice 

that this font is not effective at smaller sizes and should be avoided.) 

Secondary Typeface

• Our secondary typeface is Centennial. Fig. 02B 

• The primary use of this font is for callouts and headlines. Use the 

occurrence of the typeface throughout this handbook as your usage 

guide.

• For best results, always tighten the kerning when using 

Centennial.

• In most cases, Centennial 45 Light should be used. In cases where 

Centennial must be set in a point size below 10, use Centennial 55 

Regular. Heavier weights should be avoided entirely. 

Web Faces

• Email correspondence should always be composed in Arial Regular 

and Arial Bold. Centennial and Helvetica Neue should never be 

used. Fig. 02C 

• For websites, NAI utilizes Source Sans Pro as a replacement for 

Helvetica Neue and Domine as a replacement for Centennial. Fig. 02D

• These fonts are freely available via the Google Web Fonts API. For 

more information, visit google.com/webfonts. 
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Figure 02A

Helvetica Neue Helvetica Neue 25 Ultra Light  

Helvetica Neue 35 Thin

Helvetica Neue 45 Light
Helvetica Neue 55 Roman

Helvetica Neue 65 Medium

Helvetica Neue 75 Bold

Figure 02B 

Centennial Centennial 45 Light
Centennial 55 Roman

Figure 02C 

Email Fonts Arial Regular

Arial Bold

Figure 02D 

Web Site Fonts



Color
Color is a key building block of our identity. A unified color palette 

ensures a visual consistency that underscores our operational 

consistency.

• Red, gray and black are our primary corporate colors. These colors 

should be used in the majority of highly visible communications 

materials. It’s also important to note that black has taken a back seat 

to gray. 

• If a document is intended for high-quality output, always set type in 

gray. Black type should always been an exception to the rule. 

• While the supporting palette is distinctive, concise and can bring a high 

level of integration and unity to all our communications, it should never 

overshadow the primary corporate color palette. 

• Supporting colors should rarely be combined — exceptions include 

maps, charts and data sets where clear distinctions are necessary.

• When applying color to collateral, please use in combinations of not 

more than three colors, their tints (except PMS 1797) plus white. 

• When creating color palettes, try to use at least one primary corporate 

color.

• Never introduce unauthorized colors into the palette. 

• Colors can be tinted for use as backgrounds — note the tint values 

and percentages for use on the following page. Importantly, never use 

a tint of PMS 1797. Pink is not acceptable on NAI collateral. Tints of 

black should also be avoided; instead, use 20% PMS Cool Grey 10.

Color library (.lib) files are available to download on Resource 

Center. They can be used for the Adobe Suite programs.
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* Often, desktop printers incorrectly interpret screen values of PMS Cool Grey and the output takes on a pinkish hue. The CMYK, RGB & HEX values listed have 

been adjusted to compensate for this and should be used when this discoloration occurs.

* For an overview of when the use of Rich Black is appropriate, visit en.wikipedia.org/wiki/Rich_Black.

Primary Colors
COLOR & TINT C M Y K R G B HEX

PMS 1797 12 95 84 2 208 50 56 D03238

PMS COOL GRAY 10 10 0 0 65 109 114 118 6D7276

20% PMS COOL GRAY 10* 2 0 0 10 225 225 225 E1E1E1

BLACK 0 0 0 100 0 0 0 000000

RICH BLACK** 60 40 40 100 0 0 0 000000

Secondary Colors
COLOR & TINT C M Y K R G B HEX

PMS 3015 100 50 15 5 29 100 151 1D6497

20% PMS 3015 20 5 5 0 208 221 232 D0DDE8

PMS 1235 0 30 85 0 233 183 65 E9B741

50% PMS 1235 0 15 40 0 245 218 162 F5DAA2

Tertiary Colors
COLOR & TINT C M Y K R G B HEX

PMS 377 60 20 100 5 126 152 60 7E983C

20% PMS 377 10 2 20 0 233 236 210 E9ECD2

PMS 158 0 60 90 0 224 126 50 E07E32

20% PMS 158 0 15 15 0 224 222 207 F4DECF

PMS 2607 85 100 58 5 70 50 106 46326A

20% PMS 2607 10 20 0 0 218 203 224 DACBE0
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Make a statement.
The NAI Primary Stationery Package consists of two of

• Our primary typeface is Helvetica Neue. Fig. 01A

• Where a two-color (PMS 1797 & Black) must be used, use a  

70% Black for the Member Name instead of PMS Cool Gray 10. Fig. 01B

• For a single-color (Black) logo use the above values for the Member Name and 

replace the stylized “A” with 50% Black. Fig. 01C

• The reversed-out logo is for use on dark backgrounds or as an overlay on photograph 

where it’s legibility is not impacted. Fig. 01D The 2-color reverse logo should be phased 

out. 

• If you are placing the logo on an already determined background such as a shirt, plaque 

or hat, please try to select a neutral background such as gray or light blue.

Logo Clearspace

Maintaining clearspace around the logo ensures that it is always visible and legible. The 

more space around the logo, the more prominent it will be. No other design elements, 

words or pictures should be placed in this area. 

• Logo Clearspace is equal to one-half the Cap Height of the letter “N”. Fig. 01E

• The top should measurement is from the pinnacle of the Stylized “A”. 

• The bottom measurement is from the baseline. It is not measured from the descender 

height (note the “p” in the example at left.). 
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Letterhead
There are two letterhead options from which each office can choose as 

well as various formats for use. What follows are detailed specifications 

of each letterhead.

In each letterhead there are four pages; a first sheet, an optional 

second sheet and a backside for each. The second sheet and backside 

are optional.

On the following pages are detailed explanations regarding the 

placement of content on the letterhead.

Dimensions: Letter (US) & A4 (EU)

Colors: PMS 1797, PMS Cool Gray 10, 

Black 

Printing: Strathmore Writing Bright 

White 24lb Wove, Option backside and 

blank second sheet.

Notes: This letterhead is available for 

Adobe InDesign, Adobe Illustrator or 

Microsoft Word.

Dimensions: Letter (US) & A4 (EU)

Colors: PMS 1797, PMS Cool Gray 10, 

Black 

Printing: Strathmore Writing Bright 

White 24lb Wove, Option backside and 

blank second sheet.

Notes: This letterhead is available for 

Adobe InDesign, Adobe Illustrator or 

Microsoft Word.

“Watermark” 
Letterhead   

“Vertical Bar” 
Letterhead   

XX Any Street Road, Suite XXX
Any City, State USA 00000
+1 000 000 0000 

naishortname.com
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NAI Letterhead
“Watermark” Version  

Letter Size (US)

XX Any Street Road, Suite XXX
Any City, State USA 00000
+1 000 000 0000 

naishortname.com

A The distance from the left edge of the sheet and the bottom 

left corner of the “N” is 5.1 inches. 

B The distance from the top edge of the sheet and the bottom 

left corner of the “N” is 1 inch. 

C The Cap Height of the N is .3 inch. 

D The distance from the left edge of the sheet and the bottom 

left corner of the web address is 5.1 inches. 

E The distance from the bottom edge of the sheet and the 

bottom left corner of the web address is .25 inch. 

F Type is set as follows: 

Address: Helvetica Neue 45 Light 8.5/10.5 (Point/Leading) 

Website: Centennial 45 Light 8.5/13

G The only distinctions for offices whose logo does not fit 

within the space above is measurements A and D above. 

The distance left-to-right should be 3.4 inches. 

C

B

A

D

E

F

XX Any Street Road, Suite XXX
Any City, State USA 00000
+1 000 000 0000 

nailengthyextendedname.com

C

E

B

G

G

InDesign Tip
When copying and pasting text 
from a source document into 
an NAI Template, the easiest 
way is via the “Paste Without 
Formatting” command (in the edit 
menu or Shift+Command+V). 
This matches the formatting of 
the text you’re pasting over.



NAI Letterhead
“Watermark” Version  

A4 Size (EU)

XX Any Street Road, Suite XXX
Any City, State USA 00000
+1 000 000 0000  

naiglobal.com

A The distance from the left edge of the sheet and the bottom 

left corner of the “N” is 124 mm. 

B The distance from the top edge of the sheet and the bottom 

left corner of the “N” is 30 mm. 

C The Cap Height of the N is 2.7 mm. 

D The distance from the left edge of the sheet and the bottom 

left corner of the web address is 124 mm. 

E The distance from the bottom edge of the sheet and the 

bottom left corner of the web address is 10 mm. 

F Type is set as follows: 

Address: Helvetica Neue 45 Light 8.5/10.5 

Website: Centennial 45 Light 8.5/13

G The only distinctions for offices whose logo does not fit 

within the space above is measurements A and D above. 

The distance left-to-right should be 86 mm. 
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F

XX Any Street Road, Suite XXX
Any City, State USA 00000
+1 000 000 0000  

naiglobal.com
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NAI Letterhead
“Vertical Bar” Version  

Letter Size (US)

X
X

 A
n

y 
S

tr
e
e
t 

R
o

a
d

, 
S

u
it
e
 X

X
X

 
| 

A
n

y 
C

it
y,

 S
ta

te
 U

S
A

 0
0

0
0

0
 

| 
+

1
 0

0
0

 0
0

0
 0

0
0

0
 

| 
n

a
is

h
o
rt

n
a
m

e
.c

o
m

A The distance from the left edge of the sheet and the bottom 

left corner of the “N” is 5.1 inches. 

B The distance from the top edge of the sheet and the bottom 

left corner of the “N” is 1 inch. 

C The Cap Height of the N is .3 inch. 

D The distance from the left edge of the sheet and the bottom 

left corner of the address is 8.0625 inches. 

E The distance from the bottom edge of the sheet and the 

bottom left corner of the web address is .25 inch. 

F Type is set as follows: 

Address: Helvetica Neue 45 Light 8.5/10.5 (Point/Leading) 

Website: Centennial 45 Light 8.5/13

G The only distinctions for offices whose logo does not fit 

within the space above is measurements A and D above. 

The distance left-to-right should be 3.4 inches. 
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NAI Letterhead
“Vertical Bar” Version  

A4 Size (EU)

A The distance from the left edge of the sheet and the bottom 

left corner of the “N” is 124 mm. 

B The distance from the top edge of the sheet and the bottom 

left corner of the “N” is 30 mm. 

C The Cap Height of the N is 2.7 mm. 

D The distance from the left edge of the sheet and the bottom 

left corner of the web address is 124 mm. 

E The distance from the bottom edge of the sheet and the 

bottom left corner of the web address is 10 mm. 

F Type is set as follows: 

Address: Helvetica Neue 45 Light 8.5/10.5 

Website: Centennial 45 Light 8.5/13

G The only distinctions for offices whose logo does not fit 

within the space above is measurements A and D above. 

The distance left-to-right should be 86 mm. 
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Business 
Cards

To meet the varying demands of our Member Offices worldwide, NAI 

Global has developed three business card templates for use. Note the 

variations below. More Information follows on the next pages.

This is the standard NAI Business 

Card for use. Backside printing is 

encouraged but not required.

Dimensions: 3.5" x 2"

Colors: PMS 1797, PMS Cool Gray 

10, Black 

Printing: Strathmore Cover Bristol 

88lb Pasted, Bright White Wove

Notes: This business card is 

available for Adobe InDesign.

While the front side of this option 

is the same as above, the back 

features the option to add a QR 

Code and web links.

Specs are the same as above.

Again with the same front as 

the other options, Version 03 

contains an alternate back for use 

in worldwide offices that require a 

dual-language business card.

Specs are the same as above.

Business Card 
Version 01

Business Card 
Version 02

Business Card 
Version 03

First Lastname, sior
Senior Vice President 

o +1 000 000 0000 f +1 000 000 0000
c +1 000 000 0000

flastname@naiglobal.com

X Any Street Road Suite 000
AnyCity, State USA 00000

naiglobal.com

naiglobal.com

facebook.com/flastname
twitter.com/flastname

First Lastname, sior
Premier vice-président 

o +33 1 00 00 00 00 f +33 1 00 00 00 00
c +33 1 00 00 00 00

flastname@naiglobal.com

10 Rue Villedo
Paris, France 75001
Things

NAI StationerySection 2



NAI Business Card
Version 01

A The distance from the left edge of the sheet and the bottom left corner of 

the “N” is .5 inch. 

B The distance from the top edge of the sheet and the bottom left corner of 

the “N” is .5 inch. 

C The Cap Height of the N is .15 inch. 

D Colors should be used as in the example. Type is set as follows: 

Name: Centennial 45 Light 11.5/13.8 (Affiliations are “small capped”.) 

Title: Helvetica Neue 45 Light 7.5/9 

Office & Fax Numbers: Helvetica Neue 45 Light 7.5/12 

Cellular Number: Helvetica Neue 45 Light 7.5/9 

Street/Suite: Helvetica Neue 45 Light 7.5/12 

City/State/Zip: Helvetica Neue 45 Light 7.5/9

E The distance from the left edge of the sheet and the bottom left corner of 

the address is .1875 inch. 

F The web address is set Centennial 45 Light 7.5/9

G The distance from the bottom edge of the sheet and the bottom left corner 

of the address is .1875 inch. 

H The distance from the right edge of the sheet and the bottom right corner 

of the web address is .75 inch. 

naiglobal.com
F

G

H

First Lastname, sior
Senior Vice President 

o +1 000 000 0000 f +1 000 000 0000
c +1 000 000 0000

flastname@naiglobal.com

X Any Street Road Suite 000
AnyCity, State USA 00000

C

D

B

A

E



First Lastname, sior
Premier vice-président 

o +33 1 00 00 00 00 f +33 1 00 00 00 00
c +33 1 00 00 00 00

flastname@naiglobal.com

10 Rue Villedo
Paris, France 75001
Things

NAI Business Card
Version 02

NAI Business Card
Version 03

Follow the instruction at left for the front of Business Card Version 2. The 

backside treatment is as follows:

A The distance from the left edge of the sheet and the bottom left corner of 

the QR Code is .15 inch. 

B The white box for the QR code is 1.15 inches square. Remember to allow 

adequate white space around the code; .625 inch should do. 

C Type is in white as follows: 

Website: Centennial 45 Light 7.5/9 

Link #1: Helvetica Neue 45 Light 7.5/12 

Link #2: Helvetica Neue 45 Light 7.5/9

D The distance from the left edge of the sheet and the bottom left corner of 

the second link is .1875 inch. 

E The distance from the right edge of the sheet and the bottom right corner 

of the second link is .75 inches. 

Follow the instruction at left for the both the front and back of Business Card 

Version 3.

naiglobal.com

facebook.com/flastname
twitter.com/flastname

C

A

B

D

E
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Envelopes
There are two envelope options from which each office can choose 

as well as various formats for use. What follows are detailed 

specifications of each envelope. Note the artwork is rotated 90º 

for fit.

On the following pages are detailed explanations regarding the 

placement of content on the envelope.

Dimensions: #10 (4.125” x 9.5”), 9”x12”, 

10”x13” & A2 (4.375” x 5.75”)

Colors: PMS 1797, PMS Cool Gray 10, 

Black 

Printing: Strathmore Writing Bright White 

24lb Wove

Notes: This envelope is available for 

Adobe InDesign, Adobe Illustrator or 

Microsoft Word.

Dimensions: #10 (4.125” x 9.5”), 9”x12”, 

10”x13” & A2 (4.375” x 5.75”)

Colors: PMS 1797, PMS Cool Gray 10, 

Black 

Printing: Strathmore Writing Bright White 

24lb Wove

Notes: This envelope is available for 

Adobe InDesign, Adobe Illustrator or 

Microsoft Word.

“Watermark” 
Envelope

“Plain” 
Envelope
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NAI Envelope
“Watermark” & “Plain” Versions  

#10 (4.125” x 9.5”)
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A The distance from the left edge of the sheet 

and the bottom left corner of the “N” is .7 inch. 

B The distance from the top edge of the sheet 

and the bottom left corner of the “N” is 

.6175 inch. 

C The Cap Height of the N is .08 inch. 

D The distance from the left edge of the sheet 

and the bottom left corner of the address is  

.7 inch. 

E The distance from the bottom edge of the 

sheet and the bottom left corner of the address 

is 3.2156 inch. 

F Colors should be used as in the example 

Type is set as follows: 

Address: Helvetica Neue LT 45 Light 6.5
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Note the artwork is  

rotated 90º for fit.



NAI Envelope
“Watermark” & “Plain” Versions 

9” x 12” 
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A The distance from the left edge of the sheet and the bottom left corner of 

the “N” is 1.176 inch. 

B The distance from the top edge of the sheet and the bottom left corner of 

the “N” is .8145 inch. 

C The Cap Height of the N is .3145 inch. 

D The distance from the left edge of the sheet and the bottom left corner of 

the address is 1.176 inch. 

E The distance from the left edge of the sheet and the bottom left corner of 

the address is 7.757 inch. 

F Colors should be used as in the example Type is set as follows: 

Address: Helvetica Neue LT 45 Light 8.5
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NAI Envelope
“Watermark” & “Plain” Versions  

10” x 13” 
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A The distance from the left edge of the sheet and the bottom left corner of 

the “N” is 1.176 inch. 

B The distance from the top edge of the sheet and the bottom left corner of 

the “N” is .8167 inch. 

C The Cap Height of the N is .3167 inch. 

D The distance from the left edge of the sheet and the bottom left corner of 

the address is 1.176 inch. 

E The distance from the left edge of the sheet and the bottom left corner of 

the address is 8.75 inch. 

F Colors should be used as in the example Type is set as follows: 

Address: Helvetica Neue LT 45 Light 8.5
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Note the artwork is  

rotated 90º for fit.



NAI Envelope
“Watermark” & “Plain” Versions 

A2 (4.375” X 5.75”)
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A The distance from the left edge of the sheet and the bottom left corner of 

the “N” is .75 inch. 

B The distance from the top edge of the sheet and the bottom left corner of 

the “N” is .532 inch. 

C The Cap Height of the N is .22 inch. 

D The distance from the left edge of the sheet and the bottom left corner of 

the address is .75 inch. 

E The distance from the left edge of the sheet and the bottom left corner of 

the address is 3.548 inch. 

F Colors should be used as in the example Type is set as follows: 

Address: Helvetica Neue LT 45 Light 6.5
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NAI StationerySection 2

Note 
Cards
There are two note card options from which each office can 

choose. What follows are detailed specifications of each note 

card.

Dimensions: 5.5” x 4.25”

Colors: PMS 1797, PMS Cool 

Gray 10 

Printing: Strathmore Writing Bright 

White24lb Wove

Notes: This note card is available 

for Adobe InDesign, Adobe 

Illustrator or Microsoft Word.

Dimensions: 5.5” x 4.25”

Colors: PMS 1797, PMS Cool Gray 

10, Black 

Printing: Strathmore Writing Bright 

White 24lb Wove

Notes: This note card is available 

for Adobe InDesign, Adobe 

Illustrator or Microsoft Word.

“Bordered” 
Note Card

Thank You

Thank You

“Watermark” 
Note Card

Thank You



NAI Note Card
“Bordered” Version  

5.5” x 4.25”

A The distance from the left edge of the sheet and the bottom 

left corner of the “T” is .441 inch. 

B The distance from the top edge of the sheet and the bottom 

left corner of the “T” is .665 inch. 

C The Cap Height of the T is .247 inch. 

D Type is set as follows: 

Thank You: Centennial 45 Light 24.9

Thank YouC

B

A D



NAI Note Card
“Watermark” Version  

5.5” x 4.25”

A The distance from the left edge of the sheet and the bottom 

left corner of the “N” is 2.535 inch. 

B The distance from the bottom edge of the sheet and the 

bottom left corner of the “N” is .1875 inch. 

C The Cap Height of the N is .187 inch. 

D The distance from the left edge of the sheet and the bottom 

left corner of the “T” is 2.465 inches. 

E The distance from the top edge of the sheet and the bottom 

left corner of the “T” is .603 inch. 

F The Cap Height of the T is .218 inch. 

G Type is set as follows: 

Thank You: Centennial 45 Light 22

Thank You
E

D F

C

A B

C

A B

G

27



NAI SignageSection 3

See & Be Seen
Signage Variations

Each sign in this section is provided in two versions. The first (top 

right), employs the angle of the Stylized A in the info block. This is 

the preferred layout for signage. In situations where longer content 

doesn’t allow for this graphic treatment, the second version (bottom 

right) should be used.

Logo Usage

The size of the NAI logo must be consistent across ground signs. Do 

not increase the member logo to fill the space.  Longer names should 

terminate at the right copy margin.

QR Codes

Each sign in this section is provided in two versions. The first (top right), 

employs the angle of the Stylized A in the info area. This is the preferred 

layout for signage. In situations were an increased amount of content 

doesn’t allow for this graphic treatment, the second version (bottom 

right) is provided as an alternate.

Ground Signage 
Dimensions: 4' x 4', 6' x 4', 8' x 4', Co-Branded 6' x 4'. Rider 48" x 8"  

Colors: PMS 1797, PMS Cool Gray 10, Black 

Building Signage 
Dimensions: 4' x 4', 6' x 4', 8' x 4'

Colors: PMS 1797, PMS Cool Gray 10, Black

Management Signage 
Dimensions: 2' x 2'

Colors: PMS 1797, PMS Cool Gray 10, Black

Window Clings 
Dimensions: 2' x 2', 4' x 3', 4' x 4', 6' x 4'

Colors: PMS 1797, PMS Cool Gray 10, Black



Ground Signage
4' x 4'

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

 Property Description

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Description

A There is a 2 inch red 

border around this sign.

B Content should be inset 

2.25 inches from the 

border (or 4.25 inches from 

the edge). The NAI logo 

should always be left-

aligned. The remainder of 

the content should be  

right-aligned (note the 

website exception on 

signage where a partner 

logo is included.)

C The website is set: 

Helvetica Bold, 228 

points. For longer names, 

a smaller size may be 

used.

D The slant of the boxes 

should be exactly that of 

the stylized A in the NAI 

logo. The height of the 

boxes can be adjusted in 

relation to the amount of 

copy within.

E “AVAILABLE” type is set in 

Helvetica Bold Condensed, 

456 points. In the alternate, 

use Helvetica Bold.

F Description type is set 

in Helvetica Bold, 180 

points. This type size may 

vary depending on the 

amount of content.

G The name is set: Helvetica 

Bold, 204 points.

H The phone number is 

set Helvetica Bold 

Condensed, 336 points 

(area code) and 528 

points (main number). 

There is a slightly larger 

area code (376 points) in 

the alternate version.

A

A

B

B

B

B

D

C

C

H

H

E

E

G

G

F

F



Ground Signage
6' x 4'

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

 Brief Property Description

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

 Brief Property Description

Ground Signage
48" x 8" Rider

A Text is centered vertically and 

set in Helvetica Bold. Text is 132 

points, numbers are 200 points.

Text “NAI 12345” to 41411 for Additional Info

A There is a 2 inch red border 

around this sign.

B Content should be inset 3.25 

inches from the border (or 5.25 

inches from the edge). The NAI 

logo should always be left-

aligned. The remainder of the 

content should be  

right-aligned (note the website 

exception on signage where a 

partner logo is included.)

C The website is set: Helvetica 

Bold, 225 points. For longer 

names, a smaller size may be 

used.

D The slant of the boxes should be 

exactly that of the stylized A in 

the NAI logo. The height of the 

boxes can be adjusted in relation 

to the amount of copy within.

E “AVAILABLE” type is set in 

Helvetica Bold, 624 points. 

F Description type is set in 

Helvetica Bold, 180 points. 

This type size may vary 

depending on the amount of 

content.

G The name is set: Helvetica 

Bold, 180 points.

H The phone number is set 

Helvetica Bold, 456 points 

(area code) and 600 points 

(main number).

A

A

B

B

B

B

C

C

D

E

E

F

F

G

G

H

H

A



Ground Signage
8' x 4'

Ground Signage
6' x 4' Co-Branded

naiglobal.com

817 877 4433
AVAILABLE

naiglobal.com

AVAILABLE

817 877 4433

naiglobal.com

817 877 4433
AVAILABLE

NB Except for the exclusion 

of the brief property 

description and the name, 

the specifications for the  

8’ x 4’ Ground Signage 

mirror that of the 6’ x 4’ 

Ground Signage.

NB The specifications for the  

6’ x 4’ Co-Branded Ground 

Signage mirror that of the 

6’ x 4’ Ground Signage 

except for the exclusion of 

the description and name in 

addition to:

A The left alignment of the 

web address. 

B Insertion of a parter logo, 

right-aligned and opposite 

the NAI logo.

A

B



Building Signage
10' x 10'

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLaastname

 Property Description

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Description

A There is a 3 inch red border 

around this sign.

B Content should be inset 3.25 

inches from the border (or 6.25 

inches from the edge). The NAI 

logo should always be left-

aligned. The remainder of the 

content should be right-aligned 

(note the website exception on 

signage where a partner logo is 

included.)

C The website is set: Helvetica 

Bold, 570 points. For longer 

names, a smaller size may be 

used.

D The slant of the boxes should be 

exactly that of the stylized A in 

the NAI logo. The height of the 

boxes can be adjusted in relation 

to the amount of copy within.

E “AVAILABLE” type is set in 

Helvetica Bold Condensed, 1152 

points. In the alternate version, 

type is set in Helvetica Bold.

F Description type is set in 

Helvetica Bold, 450 points. 

This type size may vary 

depending on the amount of 

content.

G The name is set: Helvetica 

Bold, 475 points.

H The phone number is set 

Helvetica Bold, 864 points 

(area code) and 1,200 points 

(main number).

A

A

B

B

B

B

C

C

D

F

F

E

E

G

G

H

H



Building Signage
20' x 5' Building Signage

Building Signage
30' x 10' Building Signage

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Descriptionnaiglobal.com

PARTNER LOGO

O

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Descriptionnaiglobal.com

PARTNER LOGO

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Descriptionnaiglobal.com

PARTNER LOGO

OGO

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Descriptionnaiglobal.com

PARTNER LOGO

 These signs are too large 

to built at 100%. The 

specifications for the 10'x10' 

signage (preceding page) 

should be followed for 

creating this artwork at 50% 

of final size (120x30).

 These signs are too large 

to built at 100%. The 

specifications for the 10'x10' 

signage (preceding page) 

should be followed for 

creating this artwork at 25% 

of final size (120x60).



Management 
Signage
2' x 2'

naiglobal.com

817 877 4433

Managed by

naiglobal.com

Managed by

817 877 4433

A There is a 0.5 inch red border 

around this sign.

B Content should be inset 0.6 

inches from the border (or 1.13 

inches from the edge). The NAI 

logo should always be left-

aligned. The remainder of the 

content should be right-aligned 

(note the website exception on 

signage where a partner logo is 

included.)

C “Managed by” type is set in 

Helvetica Bold, 90 points and 

should be left-aligned with the 

NAI logo.

D The website is set: Helvetica 

Bold, 114 points. For longer 

names, a smaller size may be 

used.

E The slant of the boxes should be 

exactly that of the stylized A in 

the NAI logo. The height of the 

boxes can be adjusted in relation 

to the amount of copy within.

F The phone number is set 

Helvetica Bold, 168 points 

(area code) and 264 points 

(main number).

A

A

B

B

B

B

D

D

E

F

F

C

C



Window Clings
2' x 2' Window Clings

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

 Property Description

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Description

A There is a 0.5 inch red 

border around this sign.

B Content should be inset 

0.7 inches from the border 

(or 1.24 inches from the 

edge). The NAI logo should 

always be left-aligned. 

The remainder of the 

content should be  

right-aligned (note the 

website exception on 

signage where a partner 

logo is included.)

C The website is set: 

Helvetica Bold, 114 

points. For longer names, a 

smaller size may be used.

D The slant of the boxes 

should be exactly that of the 

stylized A in the NAI logo. 

The height of the boxes can 

be adjusted in relation to 

the amount of copy within.

E “AVAILABLE” type is set in 

Helvetica Bold Condensed, 

240 points. In the alternate, 

use Helvetica Bold, 280 

points.

F Description type is set in 

Helvetica Bold, 96 points. 

This type size may vary 

depending on the amount of 

content.

G The name is set: Helvetica 

Bold, 108 points.

H The phone number is 

set Helvetica Bold 

Condensed, 168 points 

(area code) and 264 

points (main number). 

There is a slightly larger 

area code (183 points) in 

the alternate version.

A

A

B

B

B

B

D

C

C

H

H

E

E

G

G

F

F



Window Clings
4' x 3' Window Clings

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

 Property Description

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Description

A There is a 1 inch red border 

around this sign.

B Content should be inset 1.4 

inches from the border (or 2.4 

inches from the edge). The NAI 

logo should always be left-

aligned. The remainder of the 

content should be  

right-aligned (note the website 

exception on signage where a 

partner logo is included.)

C The website is set: Helvetica 

Bold, 484 points. For longer 

names, a smaller size may be 

used.

D The slant of the boxes should be 

exactly that of the stylized A in 

the NAI logo. The height of the 

boxes can be adjusted in relation 

to the amount of copy within.

E “AVAILABLE” type is set in 

Helvetica Bold Condensed, 484 

points. In the alternate, use 

Helvetica Bold.

F Description type is set in 

Helvetica Bold, 146 points. 

This type size may vary 

depending on the amount of 

content.

G The name is set: Helvetica 

Bold, 170 points.

H The phone number is set 

Helvetica Bold, 319 points 

(area code) and 474 points 

(main number). The phone 

number set is a slightly smaller, 

the area code (275 points) and 

the main number is (325 points) 

in the alternate version.

A

A

B

B

B

B

C

D

E

F

E

G

G

H

H

C

F



Window Clings 
4' x 4' Window Clings

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

 Property Description

naiglobal.com

AVAILABLE

817 877 4433
Firstname McLastname

Brief Property Description

A There is a 1 inch red 

border around this sign.

B Content should be inset 

1.5 inches from the border 

(or 4.25 inches from the 

edge). The NAI logo 

should always be left-

aligned. The remainder of 

the content should be  

right-aligned (note the 

website exception on 

signage where a partner 

logo is included.)

C The website is set: 

Helvetica Bold, 228 

points. For longer names, 

a smaller size may be 

used.

D The slant of the boxes 

should be exactly that of 

the stylized A in the NAI 

logo. The height of the 

boxes can be adjusted in 

relation to the amount of 

copy within.

E “AVAILABLE” type is set in 

Helvetica Bold Condensed, 

480 points. In the alternate, 

use Helvetica Bold.

F Description type is set 

in Helvetica Bold, 192 

points. This type size may 

vary depending on the 

amount of content.

G The name is set: Helvetica 

Bold, 216 points.

H The phone number is 

set Helvetica Bold 

Condensed, 336 points 

(area code) and 528 

points (main number). 

There is a slightly larger 

area code (376 points) in 

the alternate version.

A

A

B

B

B

B

D

C

C

H

H

E

E

G

G

F

F



Social MediaSection 4

Social Media
Brand and Style

• Upon onboarding you will be presented with a Web logo among your 

company logos, this is the logo that should be used as the profile picture 

on company social media profiles (including The News Funnel).

• Use the same profile name across all social channels when possible.  

When it is not possible, use as close a variation of the desired name as 

possible. 

• For the theme of your social media profiles, use an NAI color scheme.

• Remember social media posts using an NAI related account reflect back 

on all of NAI.  Refrain from sharing political or religious statements or 

material that could be seen as offensive or unprofessional.

Voice and Style

• When referencing your office or NAI Global please only use NAI YOUR 

OFFICE NAME or when speaking about NAI Global do not abbreviate to 

just NAI.

• NAI’s voice is relatable, approachable, genuine, and inclusive. NAI’s tone 

varies, based on the situation. We let empathy inform our tone.

• Write succinctly, for the most part. Experiment often.

• Be thoughtful and intentional with the use of emojis, hashtags, and 

multimedia.

• Don’t alter the spelling or punctuation of words in order to reduce the 

number of characters. Don’t abbreviate beyond standard abbreviations 

(like “info” for “information”).

• Avoid using first-person singular pronouns, unless you’re replying to 

someone (and your first name is included in your reply).

If there are any questions regarding social media conduct or usage please 

reach out to help@naiglobal.com.

Example Web Logo  



Example of using Common Design 
Style in Social Media

Podcast Post
Linkedin/Instragram

Podcast Post
Facebook/Twitter

Webinar
Linkedin/Instragram

Webinar
Facebook/Twitter

Events Post
Linkedin/Instragram

EventsPost
Facebook/Twitter



Example of using Common Design 
Style in Social Media

Quote Post
Linkedin/Instragram

Quote Post
Facebook/Twitter

Employee Post
Linkedin/Instragram

Employee Post
Facebook/Twitter

Normal or Blog Post
Linkedin/Instragram

Normal or Blog Post
Facebook/Twitter

Place story specific 
image here. Use 
Outlined Big Red A

Place story specific 
image here. Use 
Outlined Big Red A



Brand ElementsSection 5

Look & Feel
How do our clients or potential customers identify 
and remember us? It is by using the same brand 
elements. Whether it be a marketing piece from NAI 
Global or from an NAI firm; a property sign, business 
card or advertisement. Our brand should be apparent 
to all.

Important keys to our brand are: color, logo, 
common graphic elements, font and photos. 

Images, when using stock images or in-house 
photos, the images you choose in marketing efforts 
should be consistent and possess similar qualities.

Graphic Elements, our brand has evolved to using 
the slanted boxes to hold text in headlines or content 
boxes. The angle on the box is at the same degree 
as the large A in our logo. Always use the angle in 
that orientation. 

Font, using our common font reinforces our brand. 
When producing a marketing piece use our brand 
approved fonts.

Examples of our Graphic Elelments using our 
standard colors and fonts are provided below. 



Angled Box Treatments
 Examples of using the angled 

boxes for Headlines our calling 

our content boxes.

A Angle of box same degree as 

our Large A in our Logo

B Use branded colors.  

Our primary colors should 

always be used first, the 

secondary and tertiary are 

used as accents.

C Use our Brand approved fonts 

Helvetica Neue & Centennial.

For Sale or Lease

00,000 - 000,000 SF
Manufacturing/ 
Distribution Space

Property Features

• 60% HVAC 15’ Dropped Ceiling Production Space

• Brick & Block Construction

• 8 Dock High Doors (with room for more)

• Significant Power with Dedicated 115,000 Volt GA 

Power Sub-station on site producing up to 42,000 

AMPs, 480/277 Volt, 3 Phase Service

• Existing Air Wash System designed to maximize air 

flow, temperature, and quality in Production areas

• 214 Parking Spots (with room for more)

• CI (Commercial Industrial) Zoning

Amentities

Ans atur, veliber aectiat. Nusciaepel everferum ulparch 

iciatem. Aspel ius aute eatque aut magnim harci 

accus minto eossit es eventiusam, quistias ium hit.

123 Any Street Road
Any City, State 00000

NO WARRANTY OR REPRESENTATION, EXPRESS OR IMPLIED, IS MADE AS TO THE ACCURACY OF 

THE INFORMATION CONTAINED HEREIN, AND THE SAME IS SUBMITTED SUBJECT TO ERRORS, 

OMISSIONS, CHANGE OF PRICE, RENTAL OR OTHER CONDITIONS, PRIOR SALE, LEASE OR 

FINANCING, OR WITHDRAWAL WITHOUT NOTICE, AND OF ANY SPECIAL LISTING CONDITIONS 

IMPOSED BY OUR PRINCIPALS NO WARRANTIES OR REPRESENTATIONS ARE MADE AS TO THE 

CONDITION OF THE PROPERTY OR ANY HAZARDS CONTAINED THEREIN ARE ANY TO BE IMPLIED.

000 Any Street Road

Any City, State

+1 000 000 0000

naimemberfirm.com

BUILDING 01 000,000 SF

BUILDING 02 000,000 SF

OFFICE (BUILDING 01) 0,000 SF

ACRES 00.00

For more information:

Fname Lastname
+1 000 000 0000 • flastname@naimember.com

Fname Lastname
+1 000 000 0000 • flastname@naimember.com

Fname Lastname
+1 000 000 0000 • flastname@naimember.com

Example of using  
Brand Elements together

The Big “A”

Can be used as a graphic element. 

Use our primary colors, or outlined 

in1 color when representing.

This is the angle that all Angled 

Boxes should follow. It is the 

same angle as the Big “A”.




